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Merchandising Worksheet 
5. Display Planner











Displays are where products are brought to life. They can inspire, educate, and persuade.

Action: Pick one display area. Redesign it around a theme and around how the customer shops – logically place products to guide customers through selection, add complementary products and design for impact. Take before/after photos and compare before/after sales.

	Product Category
	Focus Products
	Complementary Products
	Display Method (peg / shelf /other)
	POS required
	Security matters
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