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Range Planning Worksheet 
1. Defining your customer











Your range must feel like it was built for your customer. If you don’t know who you’re buying for, you risk buying products you like rather than what sells. Name each customer type to help frame them in your mind.

Action: define your ideal customer before making a single buying decision

	Trait
	Customer A
	Customer B
	Ideal Customer

	Age Range


	
	
	

	Location


	
	
	

	Lifestyle








	
	
	

	Family






	
	
	








	Trait
	Customer A
	Customer B
	Ideal Customer

	Finances





	
	
	

	Values









	
	
	

	Motivations








	
	
	

	Problems










	
	
	









	Trait
	Customer A
	Customer B
	Ideal Customer

	Buying Triggers







	
	
	

	How they Browse







	
	
	

	Likes
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